BRANDING CASE STUDY

THE CLIENT

Arizona Tech Council

aztechcouncil.org

The Arizona technology Council

is Arizona’s premier trade
association for science and
technology companies. The
Arizona Technology Council was
established in 2002 and was
founded to connect, represent
and support the state’s expanding
technology industry.

TESTIMONIAL

“WORKING WITH MISS DETAILS DESIGN
HAS BROUGHT THE COUNCIL TO A NEW
LEVEL OF CREATIVITY AND STRATEGY.
WITH ENHANCED FOCUS ON THE VALUE
OF THE COUNCIL AS OPPOSED TO

SIMPLY BRANDING SPECIFIC EVENTS,
MISS DETAILS DESIGN HAS HELPED
ESTABLISH AZTC AS THE REPRESENTATIVE
ORGANIZATION FOR THE NEEDS OF

TECHNOLOGY BUSINESSES IN ARIZONA.”

ARIZONA TECH COUNCIL

602.633.4332 missdetails.com
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THE TARGET MARKET

C-level and other key executives within state-wide science, technology and
supporting businesses who are aware of (or can be made aware of) business pain
they suffer which can be solved by improved business practices and resources.

CHALLENGE

In the past, marketing the value of the Arizona Technology Council itself (events,
exposure, advocacy and resources) was often overlooked. They were challenged
with gaining relevance and recognition in the local community and showing the
global reach and value of the entire Council. They also needed to bring all of the
sub brands of the Council (mostly different signature events or event series, such
as a weekly ‘Lunch and Learn’ program) under the Council’s umbrella without
diluting the brand.

STRATEGY

The Technology Council is a place for people and companies to connect and
grow locally in Arizona, as well as a way of connecting Arizona companies with
the global community. To get a good understanding of the brand, we familiarized
ourselves with all sub brands, events and collateral. The logo design as well as all
new branded collateral reinforce the concept that the Arizona Technology Council
is a place to connect and grow. Patterns and textures represent the fast paced,
organized, and beautiful nature of technology. The imagery implies movement
and abstract connections. The nodes in the logo represent connections that the
Council creates and this concept is carried through all designs.

branding with sense.



DESTGY

RESULTS

o Tl Coml | mondtod | bradereray | 2012 DESIGN

primary Palete Secondary Palette Design Hlements

The overall result of the rebrand is
a sense that the Council is forward B | e
thinking, modern and tech savvy. ‘
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PHOENIX GOLF TOUNAEN

Phoenix Golf Outing
Thursday, February 9, 2012

connect + grow

Join the technology community at Stonecreek Golf Club in
. . beautiful Paradise Valley for the Arizona Technology Council’s third
We invite you to contact us annual Phoenix Golf Touramen.

This scramble format tournament brings industry leaders and
technologits together for a day of netwarking and sportsmanship.
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We wish you the best of holidays
and a prosperous 2012.
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Looking forward to connecting and
helping you grow in the new year.
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